Nonconsensus Travel MEDIA KIT - 2026/27

UGC FOR HOTELS, DESTINATIONS AND TRAVEL BRANDS

Video that makes high-earning
travelers pick you over the obvious 39 6

. visited, and counting incl. Mandarin, Japanese
choice.
TURNAROUND REGIONS
My audience works in finance, consulting and tech. They get under 14 7_10 9
vacation days a year and spend them carefully. | make room tours, POV reels
days after the stay Caucasus to the Andes

and itineraries that answer their questions before they book.

XM My career in consulting and finance took me around the world, often with only a weekend to
The person behind the see each place. | learned to make every free day count, and to look past the obvious choice for
camera. something better.
That work was about understanding why people choose one option over another, and showing
the value others overlook. | bring the same eye to your business: | find what makes it worth
choosing and show it the way a discerning traveler would experience it.
I've lived in four countries and traveled across six continents, so | notice the details that matter
to international travelers. As a woman who often travels solo, | also check what most reviews
skip: whether it's safe and easy to explore alone.
Selected work MOROCCO - GEORGIA - AZERBAIJAN - MONTENEGRO
LUXURY HOTEL DESTINATION ITINERARY OVERNIGHT EXPERIENCE
o ﬁm La Mamounia hassL 48 Hours in Baku e e One Night in the
: f"?j / Marrakech - 53s. Gardens, Offthegaday Old city, Gobustan, fire e Dunes

afternoon tea and golden hour temples - Tm10s.

Merzouga - TmO1s. Camel ride,

by the pool.

Packages RATES ON REQUEST - QUOTED WITHIN 48 HOURS
g N\
STARTER 1 VIDEO CORE RECOMMENDED CAMPAIGN 6 VIDEOS
Starter Position Core Position Full Allocation
- 1vertical video, up to 30s — Room tour, POV reel and itinerary - 6 videos plus story frames
- 3 alternative hooks = 3 hooks per video, 20 photos — 40 photos and all raw footage
- 10 edited photos — Raw clips included — A written guide for your audience
A\ S
Terms Where I'm headed

UPCOMING, 2026/27
Jordan, Cyprus, Oman, Qatar, UAE, Bahrain, Kuwait, Egypt, Israel,

USAGE Organic, your own social channels and website

DURATION 12 months from delivery, extendable Nicaragua, Honduras, Dominica

TERRITORY Worldwide REGIONS COVERED

North Africa, Caucasus, Central and Eastern Europe, Balkans, Baltics,
Middle East, Asia, Caribbean, Central and South America

PAID ADS Licensed separately

One round included
REVISIONS AR EE

AI USE Disclosed; never used to depict your business Captions in Mandarin, Japanese, Malay or Bahasa Indonesia - paid ads
licensing - 72 hour rush edit

hello@nonconsensustravel.com

Tell me the result you're after, and I'll create the
@nonconsensus_travel

content that gets you there.

nonconsensustravel.com




Nonconsensus TTavel MEDIA KIT - FOR TOUR OPERATORS AND EXPERIENCES

WHAT I'LL DELIVER FOR YOU BEST FIT
Starter Position

From the meeting pOint to the 1 vertical video with 3 alternative hooks and 10 edited
story they tell afterwards. photos.

Multi day tour or several products? Core Position: 3

People book experiences on trust. | show what it's really like to join, who videos and 20 photos.

it suits, and the moment that makes the ticket worth it. _ )
Sample shoot plan IN THE ORDER A TRAVELER DECIDES
What it's like to join @ The people behind it
Group size, pace and who it suits, including solo travelers. Your guides, hosts and the craft they bring.
MEETING POINT - FIRST IMPRESSIONS GUIDE AND HOST MOMENTS
@ The highlight @ The afterglow
The moment worth the ticket, filmed first person. The view, the meal or the souvenir they'll show friends.
POV REEL CLOSING SHOT - PHOTOS

—_—

Wine aged on the seabed Oyster farm lunch A night at a Sahara camp A spa day in Thilisi

Where you'll use it What it's built to do

Viator and GetYourGuide listings Airbnb Experiences ~ Higher conversion on listing pages

— Solo and women travelers who book with confidence
Website hero video Instagram and TikTok — Content guests share after the tour

Retargeting ads (licensed)
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